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Figura 5. Framework para analise sobre o "Comércio Eletrdnico"

Fonte: Ngai e Wat (2002)
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INTERNAL FACTORS
- Firm’s general characteristics
- Firm’'s global strategies
- Firm’s structure
- Control activities
- Firm’s culture
- Management team
- Functional assets and strategies

CONTEXTUAL FACTORS
- Firm’s industry
- Firm’s region
- Networking
- Knowledge / technology
acquisition
- Government and public
policies
- Surrounding culture

N

- Measurement

INNOVATION
- Type of innovation
- Investigation method

Figura 6. Framework para andlise da “Inovacao no Setor de Manufatura”

Fonte: Becheilet al. (2006)

Grouping Content covered

Rationale

1. Descriptive features of SCM  Time distribution of

hiterature publications
Journal names
Industry sectors

2. Definitional issues

Describe characteristics of sample of
articles

Approaches to definitions  Explore consistency or vanation in SCM
Conceptual framing of

definitions by researchers on a range of

SCM dimensions, Define the territory that
Constructs of SCM researchers claim falls within SCM

Discapline hases
3. Theoretical concerns

4. Research methodological

Theoretical perspective
Purpose of theory

Paradigmatic stance
issues Research methods

Determine the range of theories that are
used to inform SCM and ends to which
they are applied

Determine the methodological
assumptions being made and the types
of research methods that are used to
explore SCM

Figura 7. Framework para analise sobre “Gestdo da Cadeia de Suprisiento

Fonte: Burgesst al. (2006)
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CONTEXT STRUCTURE AND PROCESS OUTCOME

& gxternal context
macro environment
and supply chain
network

s inlernal context
single organization:
shipper/ provider
of logistics services

Relationship’s structural characteristics
{scope, formalization, continuity, trust, commitment, etc.)

Build up stage

& Partner search
& selection

= Negoliation

# Contract design

Execution slage

* Operations
planning/
organization

* Communication/
information
processing

* Cpordination

* Control/
Monitoring

¢ Institutionalization

stage

* Bonding
processes
relating to

technical, social,

administrative,
legal issues

* internal level

single organization:
shipper / provider
of logistics services

o external level

supply chain
network

Figura 8. Framework para analise sobre “Terceirizagdo em Logistica”

Fonte: Elaborada pela autora (2011)

T.
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Pressures and
Incentives

Government

Suppliers Focal 1
(multi-tier) | | Company |

Customer

Stakeholder

SCM for
“sustainable”
products

Supplier evaluation
for risks and
performance

Norm
strategies

Figura 9. Pressfes para a Gestdo da Cadeia de Suprimentos
Fonte: Seuring e Muller (2008)

Barriers and Risk Avoidance
Supporting Factors » Environmental
and social risks
« Economic risks
Suppliers | Focal ::> _____ and disruption
(multi-tier) Company Performance
of the chain
* Trade-offs
Supplier evaluation * Win-Win
« Extended set of criteria * Minimum
+ Supplier self evaluation requirements

« Environmental and
social standards as
minimum requirements

Figura 10. Gestao de riscos e desempenho do fornecedor
Fonte: Seuring e Miller (2008)

72


DBD
PUC-Rio - Certificação Digital Nº 0913424/CA


PUC-RIo - Certificacdo Digital N° 0913424/CA

73

Impacts and requirements

/‘___,——’—7 along the product life-cycle (LCA)

Suppliers ¢ > Focal :> Sustainable
{mulit-tier) Company Products

* Increased communication

= Communication of criteria to suppliers

* Supplier development (lean and green) Customer

Figura 11. Gestéo da cadeia de suprimentos para produt@Ensinstis
Fonte: Seuring e Miller (2008)

Drivers
INPUTS l i
OUTPUTS
STRUCTURE AND PROCESSES
Used Recycled material,
pTOdUCtS spare parts

h 4

Collection Remanufacturing

New parts/ Remanufactured

modules =\Inspection (' Consolidation ’ proc’lucts

v

Waste disposal

Figura 12. Framework para analise sobre “Logistica Reversa”
Fonte: Pokharel e Mutha (2009)

Topic Questions relevant to practice
1k Determinants of IT Which types of firms are more likely to outsource IT?
outsourcing
2, IT outsourcing strategy What is the strategic intent behind IT outsourcing decisions?
What are the strategic effects of IT outsourcing decisions?
3 IT outsourcing risks What are the risks of IT outsourcing?
How are IT outsourcing risks mitigated?
4. Determinants of IT Which practices increase the likelihood that a client's outsourcing decision will be successful?
outsourcing success
5 Client and supplier Which capabilities do client firms need to develop to successfully engage IT outsourcing suppliers?
capabilities Which capabilities do client firms seek in an IT outsourcing supplier?
6. Sourcing varietals How do practices differ when pursuing different types of outsourcing such as offshore outsourcing,

application service provision, and business process outsourcing?
Total unique articles (topics overlap across articles)

Figura 13. Framework para analise sobre “Terceirizacdo de Tecnologiafdemacao”
Fonte: Lacityet al. (2009)


DBD
PUC-Rio - Certificação Digital Nº 0913424/CA


PUC-RIo - Certificacdo Digital N° 0913424/CA

Eelationship marketing

v
Objectives Defining Instruments Issues Industry
constructs . ) ) applications
- Customer - Dhrect marketing - Privacy
satisfaction - Trust - Implementation
. . - Databa&:-e - Cultural lmp-ﬂl:t progranunes
- Customer delight - Commitment marketing
_ Customer - Impact of gender - Industry practices]
- Share of customer - Cooperation partnering ete
- 1-to-1 marketing = Hgict o
- Customer - Closeness c = technology
retention ' _ - CRM .
- Relationship - Services marketing, - Impact of societal
- Loyalty. etc quality. etc etc marketing, etc

Fonte: Das (2009)

Figura 14. Framework para analise sobre “Marketing de Relacionamento”
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Customer
Relationship
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Custormer Lifetima Walue

Upstrass Seling Direst Marketing

Warket Backet Analyse |

Customer Retention

Loyaky Program
One-to-One Markefing

| Complaints Management

Figura 15. Framework para analise sobre “Aplicacdo de TécnicaPd& Mining na Gestédo do
Relacionamento com o Consumidor”

Fonte: Pokharel e Mutha (2009)
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