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Resumo

O discurso da interatividade na televisao brasileira

O surgimento e a popularizacdo de meios de comunicagdo interativos,
como a Internet, fizeram com que o discurso da interatividade se difundisse e
fosse absorvido pelas emissoras de televisdo ao redor do mundo. A presente
dissertacdao tinha como objetivo investigar de que forma os telespectadores estao
percebendo o uso desse discurso na televisdo brasileira. Primeiramente, nele sdao
analisadas: (a) a relagcdo entre a televisdo e o telespectador, (b) a difusdo da
palavra interatividade, (c¢) os principais programas que vém utilizando este
discurso e, finalmente, (d) os conceitos de multimidia e convergéncia.
Posteriormente, sdo apresentados os resultados de 10 entrevistas face-a-face
realizadas com homens e mulheres brasileiros, telespectadores tipicos e usudrios
da Internet. A analise do discurso desses entrevistados revelou a existéncia de dois
tipos distintos de telespectadores: os potencialmente interativos € os nado
interativos. Ambos ndo percebem a TV como um meio de comunicacao interativo.
Para eles, o discurso da interatividade esta vinculado a um novo estilo de

programa que a TV vem divulgando.
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Abstract

The discourse of interactivity in Brazilian television

The advent and popularization of interactive communications media, such
as the internet, led to the dissemination of the discourse of interactivity. Such a
discourse was absorbed by television broadcasters worldwide. The present
dissertation had the goal of investigating how television viewers perceive the use
of this discourse in Brazilian television. Primarily, the following are analyzed: (a)
the relationship between television and television viewer; (b) the diffusion of the
word “interactivity”; (c) the main TV shows that have been utilizing this discourse
and, finally, (d) the concepts of multimedia and convergence. Lastly, the results of
10 face-to-face interviews with typical Brazilian male and female television
viewers, who are also internet users, are presented. The analysis of the
interviewees’ replies revealed the existence of two distinct types of television
viewers: the potentially interactive and the non-interactive ones. Both do not
perceive the TV as an interactive communications medium. For them the
discourse of Interactivity is associated with a new style of television shows that

broadcasters are promoting.
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