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Anexos  
 

 

1. Classificação dos tipos de narrativas por ano: 
 

1986:  

Revista Amiga Contigo Total 

Reportagem 9            (25%) 43          (45,74%) 52          (40%) 

Coluna 22          (61,11%) 25          (26,59%) 47          (36,15%) 

Carta do leitor 0 15          (15,96%) 15          (11,54%) 

Capa 1            (2,78%) 7            (7,46%) 8            (6,15%) 

Passatempo 0 4            (4,25%) 4             (3,08%) 

Frase 0 0 0 

Letra de música 4            (11,11%) 0 4            (3,08%) 

Pôster  0 0 0 

Anúncio 0 0 0 

Total 36          (100%) 94          (100%) 130       (100%) 

 

 

1987:  

Revista Amiga Contigo Total 

Reportagem 4            (7,84%) 33         (29,46%) 37          (22,70%) 

Coluna 42          (82,36%) 34         (30,36%) 76          (46,63%) 

Carta do leitor 2            (3,92%) 29         (25,89%) 31          (19,02%) 

Capa 1            (1,96%) 5           (4,46%) 6            (3,68%) 

Passatempo 0 9           (8,04%) 9            (5,52%) 

Frase 0 2           (1,79%) 2            (1,23%) 

Letra de música 1            (1,96%) 0 1            (0,61%) 

Pôster  1            (1,96%) 0 1            (0,61%) 

Anúncio 0 0 0 

Total 51          (100%) 112       (100%) 163        (100%) 
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1988:  

Revista Amiga Contigo Total 

Reportagem 48         (33,80%) 57        (37,25%) 105       (35,59%) 

Coluna 70         (49,30%) 35        (22,88%) 105       (35,59%) 

Carta do leitor 6           (4,23%) 42        (27,45%) 48         (16,27%) 

Capa 13         (9,16%) 11        (7,19%) 24         (8,14%) 

Passatempo 1           (0,70%) 5          (3,27%) 6           (2,03%) 

Frase 0 3          (1,96%) 3           (1,02%) 

Letra de música 3           (2,11%) 0 3           (1,02%) 

Pôster  1           (0,70%) 0 1           (0,34%) 

Anúncio 0 0 0 

Total 142       (100%) 153      (100%) 295       (100%) 

 

 

1989:  

Revista Amiga Contigo Total 

Reportagem 53          (30,99%) 52          (29,55%) 105       (30,26%) 

Coluna 87          (50,88%) 33          (18,75%) 120       (34,58%) 

Carta do leitor 7            (4,09%) 71          (40,34%) 78         (22,48%) 

Capa 19          (11,11%) 10          (5,68%) 29         (8,36%) 

Passatempo 1            (0,59%) 6            (3,41%) 7           (2,02%) 

Frase 0 4            (2,27%) 4           (1,15%) 

Letra de música 3            (1,75%) 0 3           (0,86%) 

Pôster  1            (0,59%) 0 1           (0,29%) 

Anúncio 0 0 0 

Total 171        (100%) 176        (100%) 347       (100%) 
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1990:  

Revista Amiga Contigo Total 

Reportagem 51          (32,90%) 70          (39,77%) 121        (36,56%) 

Coluna 75          (48,39%) 2            (1,14%) 77          (23,26%) 

Carta do leitor 17          (10,97%) 82          (46,59%) 99          (29,91%) 

Capa 10          (6,45%) 14          (7,95%) 24          (7,25%) 

Passatempo 0 3            (1,71%) 3            (0,91%) 

Frase 0 5            (2,84%) 5            (1,51%) 

Letra de música 2            (1,29%) 0 2            (0,60%) 

Pôster  0 0 0 

Anúncio 0 0 0 

Total 155        (100%) 176        (100%) 331        (100%) 

 

 

1991:  

Revista Amiga Contigo Total 

Reportagem 50          (22,83%) 78         (41,94%) 128       (31,60%) 

Coluna 121        (55,25%) 9           (4,84%) 130       (32,10%) 

Carta do leitor 26          (11,88%) 53         (28,49%) 79         (19,50%) 

Capa 20          (9,13%) 17         (9,14%) 37         (9,13%) 

Passatempo 0 7           (3,76%) 7           (1,73%) 

Frase 0 20         (10,75%) 20         (4,94%) 

Letra de música 0 0 0 

Pôster  0 1           (0,54%) 1           (0,25%) 

Anúncio 2            (0,91%) 1           (0,54%) 3           (0,75%) 

Total 219        (100%) 186       (100%) 405       (100%) 
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1992:  

Revista Amiga Contigo Total 

Reportagem 50         (28,09%) 68         (34,87%) 118       (31,63%) 

Coluna 97         (54,49%) 9           (4,62%) 106       (28,42%) 

Carta do leitor 15         (8,43%) 95         (48,72%) 110       (29,49%) 

Capa 15         (8,43%) 8           (4,10%) 23         (6,17%) 

Passatempo 0 4           (2,05%) 4           (1,07%) 

Frase 0 11         (5,64%) 11         (2,95%) 

Letra de música 0 0 0 

Pôster  0 0 0 

Anúncio 1           (0,56%) 0 1           (0,27%) 

Total 178       (100%) 195       (100%) 373       (100%) 
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2. Classificação dos temas recorrentes das narrativas por ano: 
 

1986:  

Revistas Amiga Contigo Total 

Profissional 16          (44,44%) 48         (51,06%) 64        (49,23%) 

Pessoal 2            (5,56%) 9           (9,58%) 11        (8,46%) 

Romance 11          (30,55%) 23         (24,46%) 34        (26,15%) 

Programa 5            (13,89%) 9           (9,58%) 14        (10,77%) 

Moda 0 5           (5,32%) 5          (3,85%) 

Beleza 2            (5,56%) 0 2          (1,54%) 

Total 36          (100%) 94         (100%) 130      (100%) 

 

1987:  

Revistas Amiga Contigo Total 

Profissional 36      (70,59%) 85          (75,89%) 121        (74,23%) 

Pessoal 8        (15,68%) 13          (11,61%) 21          (12,89%) 

Romance 6        (11,77%) 4            (3,57%) 10          (6,14%) 

Programa 1        (1,96%) 5            (4,47%) 6            (3,68%) 

Moda 0 4            (3,57%) 4            (2,45%) 

Beleza 0 1            (0,89%) 1            (0,61%) 

Total 51      (100%) 112        (100%) 163        (100%) 

 

 

1988:  

Revistas Amiga Contigo Total 

Profissional 93          (65,49%) 101        (66,01%) 194        (65,76%) 

Pessoal 27          (19,02%) 26          (16,99%) 53          (17,97%) 

Romance 6            (4,23%) 7            (4,58%) 13          (4,41%) 

Programa 13          (9,16%) 6            (3,92%) 19          (6,44%) 

Moda 2            (1,40%) 8            (5,23%) 10          (3,39%) 

Beleza 1            (0,70%) 5            (3,27%) 6            (2,03%) 

Total 142        (100%) 153        (100%) 295        (100%) 
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1989:  

Revistas Amiga Contigo Total 

Profissional 101        (59,06%) 114       (64,77%) 215       (61,96%) 

Pessoal 31          (18,13%) 29         (16,48%) 60         (17,29%) 

Romance 26          (15,20%) 23         (13,07%) 49         (14,12%) 

Programa 11          (6,43%) 6           (3,41%) 17         (4,90%) 

Moda 2            (1,18%) 3           (1,70%) 5           (1,44%) 

Beleza 0 1           (0,57%) 1           (0,29%) 

Total 171        (100%) 176       (100%) 347       (100%) 

 

 

1990:  

Revistas Amiga Contigo Total 

Profissional 88         (56,77%) 121        (68,75%) 209        (63,14%) 

Pessoal 38         (24,52%) 41          (23,29%) 79          (23,87%) 

Romance 10         (6,45%) 7            (3,98%) 17          (5,13%) 

Programa 13         (8,39%) 6            (3,41%) 19          (5,74%) 

Moda 2           (1,29%) 1            (0,57%) 3            (0,91%) 

Beleza 4           (2,58%) 0 4            (1,21%) 

Total 155       (100%) 176        (100%) 331        (100%) 

 

 

1991:  

Revistas Amiga Contigo Total 

Profissional 107        (48,86%) 82          (44,09%) 189        (46,66%) 

Pessoal 73          (33,33%) 54          (29,03%) 127        (31,35%) 

Romance 20          (9,13%) 23          (12,36%) 43          (10,62%) 

Programa 18          (8,22%) 24          (12,90%) 42          (10,37%) 

Moda 0 2            (1,08%) 2            (0,50%) 

Beleza 1            (0,46%) 1            (0,54%) 2            (0,50%) 

Total 219        (100%) 186        (100%) 405        (100%) 
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1992:  

Revistas Amiga Contigo Total 

Profissional 92         (51,69%) 119       (61,02%) 211        (56,57%) 

Pessoal 57         (32,02%) 49         (25,13%) 106        (28,42%) 

Romance 10         (5,62%) 9           (4,62%) 19          (5,09%) 

Programa 15         (8,43%) 13         (6,67%) 28          (7,51%) 

Moda 2           (1,12%) 2           (1,02%) 4            (1,07%) 

Beleza 2           (1,12%) 3           (1,54%) 5            (1,34%) 

Total 178       (100%) 195       (100%) 373        (100%) 
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3. Reproduções de páginas da revistas Amiga e Contigo: 
 

REPORTAGEM 

Amiga, nº 1014, página 12, reportagem Wal Ribeiro, 23/10/1989 
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REPORTAGEM 

Contigo, nº 740, página 15, 23/11/1989 
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REPORTAGEM 

Contigo, nº 840, página 22, 24/10/1991 
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COLUNA 

Amiga, nº 976, página 60, coluna Amaury Jr., 30/01/1989 
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COLUNA 

Contigo, nº 619, página 28, coluna O Veneno do Giba (Um), 03/08/1987 
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CARTA DO LEITOR 

Contigo, nº 576, página 55, coluna Cartas, 06/10/1986 
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CAPA 

Amiga, nº 916, capa, 09/12/1987 

 

 
 

 

DBD
PUC-Rio - Certificação Digital Nº 0410395-CA



 

 

 
 

145

CAPA 

Amiga, nº 968, capa, 05/12/1988 
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CAPA 

Contigo, nº 583, capa, 24/11/1986 
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CAPA 

Contigo, nº 588, capa, 29/12/1986 
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PASSATEMPO 

Contigo, nº 795, página 62, editoria Fotofofoca, 13/12/1990 
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FRASES 

Contigo, nº 729, página 10, editoria Frases, 07/09/1989 
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LETRA DE MÚSICA 

Amiga nº 866, página 50, coluna Agora cante, 24/12/1986 
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PÔSTER 

Amiga, nº 916, página 66, 09/12/1987 
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ANÚNCIO 

Amiga, nº 1089, página 62, 29/03/1991 
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